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Background of Fond du Lac, Wisconsin

A City population 43,00045,000
A Metro area ~101,000 2

A Education level
A >90% high school diploma
A<25% have Bachel or 6s

A Unemployment rate ~2.86

A Free/Reduced Lunch Eligible - _
A 40-50% of 7,000 public school kids
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ALibrary FAQs
A MSW & financial lit programs sinc007
A Annual budget $2 million; $300,000 materials
A Annualcirc ~640,000
A Staff of 50 FTE




| essons Learned

Al esson 1 :Make it fun

ALesson 2 : Develop strong partnerships
ALesson 3 : Seek out & try new things

Allow me to illustrate how we apply these lessons to financial
literacy programs for kids and adults




1. Make it Fun o For Kids

APassive programs
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guess how many coins

A Prizes: roll of coins, piggy bank, CO—x
529 account iy

A Active programs

A Bingo, trivia, piggy bank decorating
Big Read




ALibraries are not alone
Schoolsd FBLA high schoolers read to kids
Cooperative Extension

Teach Children to Save AmerBankers Assoc

A o é o p p o rfot bankérsttoydemonstrate their commitment to community by teaching
young people thevalueo§ avi ng. 0O

A https:// www.aba.com/Engagement/Pages/teackhildrensaveday.aspx
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Can you donate $200 for 50 copies of this book so families can continue to discuss
money after our event?

Can you award and supply 8 piggy bank prizes for kids learning about saving money
through our contest?

Be open to adding book plates to donat ec
the kids sign a thank you poster



https://www.aba.com/Engagement/Pages/teach-children-save-day.aspx

3. Seek Out & Try New Things for kids

AMoney As You Grow Pilot

Alnclude CFPB parent gu-hothemogiam t t
and activities

A Eye catching display in highly visible Iocat|o MoneyasYoquw
at the end of a picture book aisle \\\M\m\ “W i

S YOU GROW BOOK CLUB

Parent readin ng gui uide for
’C n Pablo”
byB b a deRubertis
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Feedback & Results

A Within a few days, almost everything was {
checkedout i

A Informal parent feedback indicated they
liked having discussion points and ideas
for more activities

A Series statements, labels & parent
guides remain in materials for next year
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1. Make it Fun o For Adults

APeoplesay they want (ancheed) budgeting, credit, identity
theft, but events always have lovattendance
A Try inviting rehab, shelter folks to boost attendance

AMake it relevant. Make it consumedriven.

AGreat titles areessential.
A Howl Saved $40,000 in a Year
A Be a Frugal Foodie
A Fashion forLess
AWhoGets Grandmads Yellow Pie Plate?
A Safe Cell(cell phone security, banking and shopping online)
A Cutting the cable cord
A Finding Wholesale Happiness in a Retail World
A Fuzzy Dice, Custom Rims, and Oil Changes
A Be Bold. Be Messy. Be ablpcyclet




Lesson 2: Finding Partners & Presenters

A Cooperative Extension (part of USDA)
A Certified ConsumecCredit Counselorgwww.nfcc.org)
ARegional, State, Local Government

A Social Security offices; Aging & Disability Resource Center; State unclaimed property;
Consumer complaints office; Policdept (online safety, identity theft); FDIC

AFinancial Institutions, Financial Planners, Insuranasgents
A Credituni ons; Communi tbhankflamyérs ; o6 Nati onal &

A NO SELLING ALLOWED

A Business cardsok
A Often have disclaimers, corporate review process

AORE NN S Akl S SR 58
A Master gardeners; librarians; extremeouponers upcyclers online shoppers
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Asking Presenters & Partners

ADondt make it R@mohwnity Pdrtheaship
necessary Guidebook from CFPB

Talk with ceworkers, friends, and family Program ideas
A What bill do they hate paying the most? Offices to contact
A How do they save money? Worksheets to guideprocess
Stosnies INIRMIERS™NEEONSESS =6 Eo NI RS el G o
A Ask for. Commumty outreach/customer :::)mcrnunt;;yml:lr]'l'lé; Project Info Publications

ed ucatlon dept To order a publication, click on the publication title to display that publication's ordering information.
A Brainstorm: What do they WiSh thelr We found 2 publications for "Community Fin Ed Project Info" category

customers knew? Puscatons per g (0 IR

Community financial education project fact sheet
iew More Details >
Fact sheet discussing goals and strategies of the project.
n pri H

Availabl print, as pdf
Langua English
Cost: Fr:

AMake the request specific

Can you share your expertise about
in a workshop for the public?

Community partnership guidebook for libraries
i etails >

can build relationships to create financial education programs for their
communi ties.

Available: in print, as pdf
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Does presenter have radio time? Could

cd Community programs and events

they mention your event?

Partnership benefits

Community partnerships and agreements

9
10
1
Types of partnerships ... ssssessseens 11
National, state and local partners ...l 17
Partnership processes and agreements........ooeenensnissssieseennssnsnns 20




3. Seek Out & Try New Thingad for adults

AListen to your community ‘
A What are common money issues? ’“ =
A What do you observe in restaurants? In line at stores 3 s @ Soms

AlListen to yourprogram partners n
A What are common money issues? gy =

AWatch foropportunities all
year long

ABe the connectofihow can benefit
people at the library?
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Final thoughts

APR & Marketing
AFree information




PR & Advertising

Standard* library PR Money Smart Week
IS e ae CARE S ES e kst 65«

Calendar (online & print)

e-newsletter A Partner—paid

To To Do o Do Do I»

Poster Mw A Newspaper insert (doubl e
Facebook { NE FY A Newspaper ad s pre
Monthly radio interview" S W AR/ A Radiospots — Erreiian Ml

Word of mouth! shon minimtme= A Billboard e ( meBighead

*All free

MO'\II ,Y
[@lw EEK free

Penny
the Pig

5 pm) Mest a very special bank

APriL1E-25,2015s WISCONSIN & All events at FDL Library except * events at Journeys at Agnesian

Bk of Chcago  ‘Wacoran Dept o Faancal Insttubors.

Library designs PR

A NOindividual logos
A Partnerslisted o

LIBRARY




